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Abstract: The paper aims to explore contemporary trends and challenges in Business English
teaching at tertiary level. In an increasingly globalized market, Business English educators must
adapt to evolving professional communication needs. The present research investigates current
pedagogical approaches worldwide, including the integration of digital tools, authentic materials,
and intercultural competence development. It will consider the shift from traditional language
acquisition to communicative competence, emphasizing real-world application. It will also offer
practical insights and theoretical considerations for enhancing the effectiveness of modern
Business English instruction.
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1. Introduction

The area of Business English in tertiary education has undergone important
transformations in recent decades, a shift brought by the changes of globalization, the
unavoidable influence of technological advancements, and the ever-evolving demands
of the professional sphere. A very recent survey by Global Business Insights (2024)
revealed that 85% of multinational corporations identify strong English communication
skills as a critical skill they take into consideration when hiring international employees,
a fact that indicates the high value placed on this competency. As businesses
increasingly goes beyond geographical boundaries and moves towards complex digital
ecosystems, the imperative for effective communication in English, the still global lingua
franca, has become more pronounced than perhaps ver before. University students
found at the beginning of their professional journey in business need not just linguistic
proficiency but also the ability to deal with the complexities of intercultural interactions
and diverse professional environments. This article looks into into some of the
contemporary trends shaping the teaching of Business English to students in tertiary
institutions, with a specific focus on the modern learner-centered approaches, integration
of technology, cultivation of intercultural competence, and the strategic use of authentic,
real-world teaching materials. By examining these important trends, the article aims to
offer educators some helpful insights for designing dynamic curricula that aligned with
the complex needs of today’s interconnected global workforce. Furthermore, this article
will explore the underlying reasons for these pedagogical changes and briefly consider
their development in different educational contexts.

2. Learner-centered approach

One of the most prominent trends in teaching Business English is the shift toward
learner-centered pedagogy which in the last decades slowly became the norm.
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Traditional teacher-led instruction, which often meant grammar drills and vocabulary
memorization, has given way to more modern approaches that prioritize students’ needs,
goals, and interests. The learner-centered approach is perhaps the most popular.
Teachers trained in CELTA and TRINITY Tesol courses slowly brought this teaching
approach worldwide. One of its most important features is that it recognizes the diversity
of students, their diverse backgrounds and motivations to learn. Some students may
wish to get hired in multinational corporations, while others may want to start their own
business or perhaps have already attempted to build a start-up or had valuable
experiences with internships.

By adapting the teaching content to these different needs, instructors will bring
about greater student engagement. For instance, needs analysis surveys conducted at
the start of a course allow teachers s to identify students’ career goals and customize
lessons accordingly. Such needs analysis surveys are critical in private language
schools where paying students expect quick results adapted to their needs and it is
something that public education institutions should probably learn to use, as well. The
outcome of such needs analysis might involve focusing the act of teaching on very
specific skills, such as writing professional emails, delivering presentations, or
negotiating contracts. Moreover, learner-centered approaches encourage active
participation through collaborative tasks like case studies and role-plays, which simulate
real-world business scenarios. These activities not only enhance language skills but also
build critical thinking and problem-solving abilities, which are essential in future
professional settings. Thus, learner-centered approaches prioritize the individual needs,
specific goals, and specific interests of students. Beyond enhanced engagement,
learner-centered methodologies increase student autonomy, raise motivation, and
encourage a better understanding of the subject (Rogers, 2010).

Obviously, educators may feel challenged in the implementation of this learner-
centered approach. Some challenges might be time constraints within the curriculum,
managing the diverse needs of large class and teaching students of various levels.
However, strategies such as differentiated instruction and the careful design of flexible
learning activities can help with these obstacles (Brown, 2015). There are numerous
learner-centered activities, beyond case studies and role-plays: project-based learning,
where students work in teams on real-world business challenges, and student-led
presentations where learners explore by themselves business topics according with their
interests, studying specific success stories and bringing them to class, analyzing
documentaries, books or articles and discussing them in class and many more.

3. Modern teaching approaches

The use of authentic, real-life teaching materials is an important pproach in modern
Business English teaching. Unlike generic language textbooks, authentic materials like
annual reports, marketing campaigns, or industry blogs expose students to the language
and conventions of actual business contexts. These resources make learning relevant
and engaging, as students see direct connections between classroom activities and their
future careers. For instance, analyzing a company’s social media strategy can teach
students about tone, audience awareness, and persuasive language, while reviewing a
financial report introduces specialized vocabulary and formal writing rules. Authentic
materials also reflect the dynamic nature of business communication, which increasingly
incorporates informal and digital formats, such as social media messages or LinkedIn
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posts. However, instructors must use these materials gradually, careful not to burden
learners with too difficult materials from the beginning. Pre-teaching key vocabulary is
essential, just like providing glossaries, or breaking tasks into manageable steps
ensuring that students can engage with authentic content effectively and at their own
pace, as well. By using real-world texts in their class, teachers will help students develop
the practical skills needed to communicate efficiently in a future professional context.

Task-based learning has also gained positive feedback as a modern method for
teaching Business English. This approach involves designing activities around specific
tasks that mirror workplace demands, such as drafting a business proposal, conducting
a market analysis, or participating in a mock job interview. Task-based learning aligns
with the principles of communicative language teaching, which prioritize meaning over
form. Students focus on achieving a goal, like persuading a client or resolving a conflict
at work, while using language as a tool to accomplish it. This process encourages fluency
and strategic competence, as students learn to adapt their language to different contexts
and audiences. In other words, students improve their language skills without realising
they are learning, Furthermore, task-based learning encurages collaboration, as many
tasks require teamwork, and this mirrors the collaboration present nowadays in most
workplaces. For example, a group project to design a marketing campaign might involve
brainstorming, delegating roles, presenting ideas, mock-meetings etc.; all such class
activities develop linguistic and professional skills, alike. Instructors play the role of a
facilitator, more than that of the class master, simply guiding students through the
activities: the planning, execution, and reflection cycles, while offering the required
feedback on language use and content. This approach bridges the gap between
classroom learning and real-world application, offering students the necessary
confidence to handle complex business scenarios in real life.

Blended learning, which combines face-to-face and online instruction, is another
trend shaping Business English education nowadays, gaining popularity after the COVID
pandemic, as well. This teaching approach offers flexibility, catering to the busy
schedules of college students who often have ti deal with studies, internships, and part-
time jobs. In a blended learning environment, in-person classes might focus on
interactive activities like debates or role-plays, while online components might include
self-paced exercises, discussion forums, or video lectures. This hybrid approach allows
students to have more control over their learning process, as they can look again through
teaching materials or ask for clarifications via digital platforms. Blended learning also
supports differentiated instruction, enabling teachers to address diverse proficiency
levels within the same class. For instance, advanced students might work on challenging
case studies online, while beginners can do more basic grammar exercises. However,
successful blended learning requires careful planning to ensure coherence between
online and offline components - not an easy task. Teachers must also encourage a sense
of community, as the online environment can sometimes feel arid. Again, the COVID
pandemic showed how isolating online learning may become after some time. By
balancing structure and interaction, blended learning can be a dynamic and inclusive
learning experience that students benefit from.

Another important trend today is the incorporation of soft skills training within
Business English courses. This, again, reflects the evolving expectations of employers
and the demands of today’s workplace. Apart from language proficiency, businesses
nowadays value skills like leadership, emotional intelligence, and adaptability. Students
should learn to integrate these competencies into their communication activities. For
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example, a lesson on giving feedback might teach students not only how to structure
helpful comments but also how to deliver them with empathy and clarity. Similarly,
activities focused on teamwork can highlight the importance of active listening and
conflict resolution. By embedding soft skills in language instruction, teachers holistically
address the needs of their tudents as future professionals. Role-plays and simulations
are particularly effective for this purpose, as they allow students to exercise both
linguistic and interpersonal skills in context. For example, a negotiation role-play will
require students to balance assertiveness with diplomacy, reinforcing the interplay
between language and behavior. This trend highlights the interdisciplinary nature of
Business English, which thus incorporates insights from communication, psychology,
and organizational behaviour studies.

Assessment in Business English has also changed in order to align with these
new teaching approaches. Traditional exams, which often tested discrete language
skills, are increasingly replaced with performance-based assessments that evaluate
students’ ability to apply language in realistic contexts. Preparing a learning portfolio, for
example, allows students to compile a range of work like emails, reports, and even
recorded presentations, demonstrating their progress over the course. Peer and self-
assessment encourage reflective practice, helping students identify their strengths and
areas for improvement. Reflection has become an important part of the new pedagogies
and it proved extremely helpful as a learning tool. Assessment task that examine both
linguistic and professional criteria, such as clarity, cultural appropriateness, and
persuasiveness, provide clear landmarks for students’ success. These assessment
methods align with the goal of preparing students for the real workplace, where
communication is evaluated not in isolation but as part of larger professional
performance. By adopting different and authentic assessment strategies, teachers make
sure that evaluation reflects the complexities of real-world business communication.

4.Challenges in teaching Business English today

These positive changes have come with their challenges. One important issue is the
problem of proficiency levels within the classroom, or the so-called mixed-level class,
which can make it difficult for the teacher to create activities that engage all learners.
Educators must basically balance the needs of beginners, who require foundational
support, with those of more advanced students, who need nuanced and more
specialized instruction.

Another challenge is keeping pace with the rapidly changing business
environment, in which new technologies, communication platforms, and industry trends
emerge constantly. Teachers must be informed about these developments to ensure
their curricula remain relevant. Additionally, limited institutional resources, such as
access to technology or professional development opportunities, can slow or sometimes
even block the adoption of innovative teaching methods. Dealing with these challenges
implies an ongoing collaboration between educators, institutions and their management,
so as to align educational practices with workplace demands — and this might prove to
be quite challenging.

Looking ahead, teaching Business English will probably continue to evolve in
response to global trends. The rise of remote work and virtual collaboration, accelerated
by the COVID-19 pandemic, has highlighted the importance of digital communication
skills. Students must be able to use online platforms, manage virtual teams, and maintain
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professionalism in digital interactions. Sustainability and corporate social responsibility
are also becoming more and more important in business discourse, showing the need
for curricula that address these topics through relevant vocabulary and real-life contexts.
Furthermore, advances in artificial intelligence and automation may reshape the skills
required in business communication, showcasing the importance of -creativity,
adaptability, and human connection - qualities that machines cannot replicate. By
anticipating these shifts, educators can prepare able students that will thrive in an
increasingly complex and interconnected business world.

5.Conclusion

In conclusion, the teaching of Business English to in tertiary education is going through
rapid transformations, driven by learner-centered teaching approaches, the widespread
use of technology, intercultural competence, and the use of authentic materials. These
trends reflect a broader recognition that effective business communication goes beyond
language proficiency to include critical thinking, cultural awareness, and professional
skills. Task-based learning, blended learning, and soft skills training enhance even more
the students’ ability to apply their knowledge in real-world contexts. While challenges
such as diverse proficiency levels and rapid business changes are quite important,
innovative teaching practices may offer pathways to address them. By embracing these
modern trends, teachers can equip students with the tools to succeed in the globalized
business environment, ensuring not only linguistic competence but also the confidence
and adaptability needed for lifelong professional growth.
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