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ARTICOLE

STUDII DE COMUNICARE

Provocari ale comunicarii in era digitald

Tema raspunde intereselor de cercetare si predare ale cadrelor didactice
din DCLS, angajate in sustinerea programelor de licenta (zi si ID) si de
master in domeniul Stiintele comunicariila FSC. Tema urmadreste impactul
pe care noile tehnologii il au asupra comunicarii umane, transformarile
produse si adaptarea comunicdrii la noile exigente ale partenerilor in
comunicare. De asemenea, in cadrul temei sunt dezbatute competentele
necesare comunicatorului profesionist pentru identificarea valorii de
adevar a mesajelor din spatiul public, in contextul discutiei despre fake
news, post-adevar si veridicitate, nevoie de gandire critica si capacitate de
a rezista intentiilor de manipulare provenite dinspre diferitele grupuri de
interese.

Comunicare, spatiu virtual, convergenta media, noile tehnologii, realitate
augmentatd, digitalizare, inteligenta artificiala, competentd media (media
literacy).

Documentare, urmadrire oportunitati de atragere finantari, comunicarea
rezultatelor cercetdrii la conferinte si valorificarea oportunitatilor publicare
in reviste indexate si/sau la edituri de prestigiu.

Conf. dr. Mariana Cernicova-Buca (coord.), Prof. dr. Vasile Gherhes, Prof. dr.
Simona Simon, Conf. dr. Adina Palea, Lect. dr. Daniel Ciurel, Asist. dr. Liliana
Cismariu.

Conf. dr. Mariana Cernicova-Buca
Universitatea Politehnica Timisoara
Departamentul de Comunicare si Limbi Straine
Str. Petre Ramneantu 2, Timisoara, Romania
Tel: +40-256-404014

E-mail: mariana.cernicova@upt.ro

Cernicova-Buca, Mariana si Katalin Luzan. 2020. ,Open academic book publishing during COVID-19

pandemic. A view on

Romanian university presses.” Publications 8 (4): 49. DOI:

https://doi.org/10.3390/publicati ons8040049 W0S:000602199600001
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Abstract

In the context of the 2020 public health crisis that discourages exchanges of physical objects in society, university-led publishing
needed to rethink its operations. Worldwide the opening of quality scholarly content proved to be a solution. University presses
reacted rapidly and offered books according to the open access model. The present research aimed to map the editorial landscape
of Romanian university presses, to identify the main features displayed online by the university presses parented by public
universities and to highlight the readiness of these players to further open access academic books, especially in the time of the
COVID-19 crisis. The quantitative approach investigated the availability of e-books in the university presses’ portfolios, including
the alignment to the open access scholarship movement, the use of social media accounts to promote the presses and the
response of the presses to the challenges of the health crisis. Out of the 46 active university presses, only six had open book titles
in their portfolios and only one genuinely responded actively to the challenges posed by the need for electronic formats in 2020.
Unless Romanian university presses modernize and restructure their modus operandi, they can prove irrelevant in the post-crisis
period.

Cernicova-Buca, Mariana si Gabriel-Mugurel Dragomir. 2021. ,Romanian Students’ Appraisal of the
Emergency Remote Assessment due to the COVID-19 Pandemic”. Sustainability 13: 6110.

https://doi.org/10.3390/su13116110, W0S:0006607 14000001

Abstract

The response of most educational institutions to the health crisis triggered by the COVID-19 pandemic was the adoption of
emergency remote teaching and assessment. The paper aims to evaluate students’ satisfaction with assessment activities in a
Romanian university and to identify elements pertaining to sustainable assessment in the post-pandemic period. A collaborative
research strategy was developed with students being invited as co-researchers for data collection by distributing an online
questionnaire and for interpretation of the results in a focus group. The factor analysis of the responses to the survey extracted
two pillars pertaining to students’ appraisal of remote assessment activities: Knowledge, and leisure and stress, The discussion in
the focus group showed that the research helped participants to process and reason their experience with remote assessment
activities in the summer of 2020. Students missed their academic rituals and interactions with peers and teachers. Despite their
enthusiasm for technological innovation and the benefits brought by computer assisted assessment, students are inclined
towards preserving human evaluators, preferably from their familiar teachers, in educational settings resembling pre-pandemic
academic life. A sustainable, resilient model of education needs to be based on retaining features identified as acceptable by
students as examinees.

Ciurel, Daniel. 2021. ,Digital advertising as memetic propaganda”. Professional Communication and

Translation Studies 14: 24-30, DOI: 10.59168/TNMG5819

Abstract

This paper aims to show the link between rhetoric and memes in advertising discourse. Digital advertising uses memes as
availability cascade tools for commercial propaganda. In contemporary economies of attention, it is critical to capture the interest
of consumers and memes can help. Memes are cultural units that are passed on to another person or group. Memes have become
extremely valuable assets for brands, since they have built-in audiences that recognize and resonate with them. Not only memes
can serve as rhetorical loci: repositories of largely shared ideas and beliefs, but also, they can be used as genuine rhetorical
concepts.

Dragomir Gabriel-Mugurel, Marcela Alina Farcasiu si Simona Simon. 2021. ,Students’ Perceptions of Verbal
and Non-verbal Communication Behaviors during and after the COVID-19 Pandemic”. Applied Sciences-
Basel 11 (18): 8282. https://doi.org/10.3390/app11188282 W05:00059750310000100
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Abstract

Aiming at shedding light on the implications the COVID-19 pandemic has had on the students’ social and personal lives, this study
has focused on the verbal and non-verbal communication and on the surveyees’ personal lives during the pandemic as well as on
the perspective of changing their communication behaviors after the pandemic. The 409 respondents, students at Politehnica
University of Timisoara, took part in a survey, conducted between 1 April and 30 May 2021, that was posted on isondaje.ro, a
Romanian online survey platform. The research has suggested the following results: the adjustment of the verbal communication
by speaking in a more articulated manner or more loudly; the overuse of the upper part of the face to compensate for the
concealed parts of the face due to face mask wearing; the analysis of the factors underlying the respondents’ actions, i.e.,
relational attitudes, various greeting forms, various non-verbal reactions, which are aspects that are likely to change even after
the pandemic. The results have also presented the changes that interpersonal communication could go through under the
pressure of the restrictions imposed by the pandemic, but also the ways through which people try to protect their most valuable
asset, i.e., communication, which defines humanity and makes us unique as human beings.

Gherhes, Vasile, Simona Simon si lulia Para. 2021. ,Analysing Students’ Reasons for Keeping Their Webcams
on or off during Online Classes”. Sustainability 13 (6): 3203. https://doi.org/10.3390/su13063203

W05:000645701500001

Abstract

Since, in some higher education institutions, it is not mandatory for students to turn their wehcams on during online classes,
teachers have complained that their students have adopted this behaviour once the educational activities moved online due to
the COVID-19 pandemic. Considering this, the present research aimed to identify the reasons behind students’ choice to hide their
faces during online classes and find possible solutions to remedy the situation to enhance the educational process's sustainability.
Thus, this article presents the results obtained by applying an online questionnaire between December 2020 and January 2021
among the students pursuing an academic degree, recording 407 responses. The results highlighted the fact that more than half
of the students participating in the study reported that they do not agree to keep their webcams on during online lasses, the
main reasons being anxiety/fear of being exposed/shame/shyness, desire to ensure privacy of the home/personal space, and
chances that other people might walk into the background. The relevance of the research, besides the scarcity of studies on the
topic, is also given by the fact that finding and understanding the reasons for this behaviour are, in fact, the first steps in
undertaking requlatory interventions on it.

Cernicova-Buca, Mariana si Daniel Ciurel. 2022. ,Developing Resilience to Disinformation: A Game-Based
Method for Future Communicators". Sustainability 14, 9: 5438. DOI: 10.3390/su14095438

W05:000794800400001

Abstract

This paper analyzes the outcomes of a game-based educational process aiming to strengthen resilience to fake news. An
innovative approach that considers linguistic choices as bases for manipulating information is used in an online classroom
environment, students in communication being invited to understand, explain and reflect upon framing and information
credibility, using as a topic of inquiry the refugee crisis of 2021 in Romania. Cognitive learning outcomes as well as learning
dynamics were assessed using pre- and end-of game surveys. The results of the game are discussed in relation with the
instructional goal to facilitate the understanding of communicative social actions, learning about disinformation that is
deliberately misleading, as well as finding ways to break the disinformation code. The debriefing discussions after each stage of
the game encouraged students to reflect upon their newly gained insights and increase their critical thinking capacity, in the effort
to ensure a sustainable education in communication studies. The paper has the potential to enrich the educational strategies with
innovative methods helping future professionals navigate the complex world of media messages.
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Ciurel, Daniel. 2022, , Digital bovarism: advertising, rhetoric, and identity”. Professional Communication and
Translation Studies, 15: 19-24

Abstract

This paper aims to show how consumers shape their identities via advertising rhetoric. The contemporary advertising industry is
defining and cultivating customers identity, using tactics such as mental simulation and narrative transportation, based on data-
driven social profiling. The consumers are lured in constructing the types of persona which marketers strive to establish, engaging
in what | call digital bovarism: an idealized, glamorized and, ultimately, fictional representation of themselves, developed
through alienating rhetorical visions. This rhetorical process can be understood using symbolic convergence theory and fantasy-
theme analysis, as the individual’s efforts to be unique result in more similarity via mimetic practices of consumption.

Gherhes, Vasile si Mariana Cernicova-Buca. 2021. ,Technical and Humanities Students’ Management of
Social Presence in the Online Classroom Through the Use of Webcams". Proceedings of the 16th

International Conference on Virtual Learning, 135-143. Bucuresti.

Abstract

Emergency remote education adopted almost worldwide as a solution to maintain students on the educational track during the
(OVID-19 pandemic-related restrictions brought to the fore issues of mastering technology, but also overcoming challenges such
as students’ behavior in the online classroom. The paper presents data based on the quantitative analysis of 527 students polled
online regarding their management of social presence in the synchronous online classes, manifested in their option to be on or
off webcam in the virtual learning environment. The responses were further analyzed along the variable indicating students’
specializations, differences between technical and humanities students being recorded. The paper proposes that managing social
presence is a digital skill to be intentionally developed by educational programs, in preparing young adults for the post-crisis
world. The findings bear implications for developing student-centered curricula and class management in the virtual learning
environment.

Stoian, Claudia E., Marcela A. Farcasiu, Gabriel-Mugurel Dragomir si Vasile Gherhes. 2022. , Transition from
Online to Face-to-Face Education after COVID-19: The Benefits of Online Education from Students’

Perspective.” Sustainability 2022, 14 (19): 12812. DOI: 10.3390/5u141912812, W05:000867355800001
Abstract

The COVID-19 pandemic has left a mark on education as it had been known before. Beyond his, attention needs to be paid to the
transition back to face-to-face learning and its implications. Within this context of change, the present research focuses on
identifying the students’ preferred aspects of enline education during the pandemic, namely learning, teaching, assessment, and
interaction with peers and teachers, in order to improve face-to-face education by contextually adapting it to their needs. A survey
was used on a representative sample of students from Politehnica University of Timisoara, Romania, who were required to
indicate their preferred form of education and the most beneficial one for their professional development. The results indicate the
targeted students’ several preferences, such as teachers’ support with electronic educational resources, the use of online
educational platforms to access resources and take tests, the easier and individualized communication with teachers, as well as
peer connectivity in common projects. These findings identify practical suggestions that lead to a balance between face-to-face
and digital education, probably under the form of blended learning, which could be considered by the main stakeholders in order
to have a future sustainable education.
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(Cernicova-Buca, Mariana. 2023. ,Authorship in Communication Science Journals: Mapping Romanian
Practices.” Publications11, ~ no. ~ 2:  20.  https://doi.org/10.3390/publications11020020,

W05:001015669400001

Abstract

Scientific authorship is an evolving concept, being challenged by the numerous varieties in definition and practice of its
ideational form. Variations in interpretation occur not only along the traditional demarcation line between hard sciences and
the social sciences and humanities but also within the same science branch, along parameters such as geography or institutional
representation. This article explores the websites of internationally indexed communication science journals in Romania, from
the point of view of authorship definitions, authorship requirements, and author-related ethical provisions. The web-based
analysis is supplemented by opinions shared by editors of seven journal publishing venues. Findings show that less than half of
the Romanian communication science journals allude to the international debate concerning authorship vs. contributorship
models. A data-based critique of the self-presentation of the selected journals on their main page is also formulated. The
findings of this study can help improve the journals’ self-presentation and self-promotion and set a benchmark for science
communication among disciplines in SSH. In addition, it opens the floor for debate on scientific publishing patterns and practices
in the given domain in Romania, making room for comparisons and filling in gaps in information on the topic.

Ciurel, Daniel. 2023. ,Tresholds, Transitions, and Transgressions in Media Rhetoric.” Crossing Borders in

Digital Media Communication: Romanian Trends and Practices, 15-29, Bucuresti: Tritonic

Abstract

This paper aims to explore how media genres overlap, combine, and develop in contemporary participatory digital cultures.
Media logicin the digital era arbitrates the social construction of reality and enables multiple media literacies. Media influences
the representations of ideas, events, people, or institutions using specific discursive genres or formats, Even if, for example,
advertorials can be deceptively used as journalism, and news formats can be employed to give credibility to messages with a
specific agenda, media genres still offer reliable guidance for both producers and receivers. Media employs and expands
multimodal rhetorical repertoires, using textual, visual, and aural messages. Rhetorical crossover and multimodality in
contemporary media discourses develop as new ways of meaning-making. Transmediation and media convergence revitalize
extant genres, generate emerging formats, remixes and memes and develop new modes of reception and interaction with
users. Both rhetoric and social semiotics can elucidate the communicative processes of contemporary mediascapes. Their
approaches are compatible and complementary and they differ mainly on their starting points and perspectives.

Ciurel, Daniel. 2023. ,Native Advertising as Rhetorical Camouflage.”, Professional Communication and

Translation Studies, 16.

Abstract

This paper aims to identify the rhetorical strategies of the paid covert advertising that matches the aspect and function of the
digital media environment in which it appears. With an expanding use of new formats on different platforms and devices, native
advertising is a creative alternative to traditional digital ads. The disquised advertisements can effectively avoid both ad blockers
and consumer resistance to persuasion, as they are less intrusive forms of commercial content. Native advertising is a hybrid
genre, which tends to blur the boundaries between promotional and editorial content, digital news outlets and advertising
agencies, publishers and marketers, because of its use of rhetorical camouflage.
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Gherhes, Vasile, Mariana Cernicova-Buca, si Marcela Alina Farcasiu. 2023. ,Public Engagement with
Romanian Government Social Media Accounts during the COVID-19 Pandemic.” International Journal of

Environmental Research and Public Health 20, no. 3: 2372. https://doi.org/10.3390/ijerph20032372.
Abstract

Following international best practice examples, the Romanian government resorted to its social media accounts to disseminate
information and unfold an awareness and persuasion campaign to fight the COVID-19 pandemic. The article focuses on the use
of the government’s YouTube and Facebook accounts to persuade the population to get vaccinated in 2021 via video messages
tailored for this purpose. The research quantified the volume of public engagement with the two waves of the persuasive
campaign, finding that, while click-based reactions tended to show a positive attitude toward the campaign, the comments
mainly denoted frustration, anger, and anxiety on the part of the public. Moreover, the citizens’ engagement with the campaign
messages was by far lower than the number of subscribers and followers of the analyzed social media accounts. The goal of the
COVID-19 public health persuasion campaign was to build support for the governmental policy and minimize the risks of the
pandemic while vaccination was being rolled out. The public reaction to the governmental campaign showed that a finer and
more adapted approach was necessary. This study offers a qualitative basis for informing health communication strategies of
the challenges posed by social media platforms used in crisis times.

Trusculescu Laria-Maria, Vasile Gherhes si Laurentiu-Gabriel Tiru. 2023. ,What is the Main Source of
Information for Generations Z, Y, X? A general Fake News Analysis on Different Media Mediums.”,
Economic, Social and Environmental Sustainability; The Role of Technology and Political Dialogue.
Abstract

Current research shows a clear difference between generations and the main sources of information they access. While for
Generations Z and Y accessing social networks and various online platforms are the basis of information gathering, for
Generation X, the main source of information is traditional media. Moreover, the level of fake news on social media and the
speed with which it spreads is much higher than in traditional media. At the same time, the speed with which they are refuted
can be just as high (we will verify this hypothesis in a future study). The study aims to clarify, on one hand, which are the main
sources of information for Generations X, Y, Z in Romania. On the other hand, to determine how much trust each of these
Generations has in their sources of information and, how capable each of them is to identify fake news. These study objectives
were followed in a survey conducted on 371 respondents, belonging to a diversity of ages and professional training. The study
concludes that, on one hand, the main source of information for Generation Z is satire sites and apps, such as: TikTok. On the
other hand, the main sources for Generation X are traditional news, and for Generation Y a combination of the two. Also
particularly surprising is that Gen Z are better able to differentiate fake news from true information, even though they are the
ones who don't have a clear system of “analysing fake news" like the other generations have. While news sources have evolved
and grown online over time, such an analysis will be interesting to observe in these generations across Europe.

COMUNICARI

Ciurel, Daniel. ,Digital advertising as memetic propaganda.” Lucrare prezentata la conferinta Professional
Communication and Translation Studies, Timisoara, Romania, martie 2021.

Gherhes, Vasile si Mariana Cernicova-Buca. ,Technical and Humanities Students” Management of Social
Presence in the Online Classroom Through the Use of Webcams”. Lucrare prezentata la conferinta 16th
International Conference on Virtual Learning (ICVL 2021), Bucuresti, Romania, noiembrie 2021.
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Gherhes, Vasile, Simona Simon si Semida Gherhes. ,De ce nuisi tin studentii camera video deschisa in timpul
orelor online?”. Lucrare prezentata la conferinta Professional Communication and Translation Studies,
Timisoara, Romania, martie 2021.

(ismariu, Liliana. ,Resilience and perceptions of online and offline education by computer science students”.
Lucrare prezentatd la conferinta the 18th International Scientific Conference eLearning and Software for
Education (ELSE), Bucuresti, Romania, mai 2022.

Cernicova-Buca, Mariana. ,Virtual influencer’s debut in Romania: Ana Tobor (Robot).” Lucrare prezentata
la conferinta Professional Communication and Translation Studies, 13, Timisoara, Roménia, martie 2023.

Cernicova-Buca, Mariana. ,So help me God! Reflections on the religious formulae in current oath text for
civil servants.” Lucrare prezentata la conferinta Professional Communication and Translation Studies, 13
Timisoara, Romania, martie 2023.

Cernicova-Buca, Mariana si Adina Palea. ,Communicating cultural events — challenges in the digital age.”
Lucrare prezentata la conferinta Cultur(E)scapes - Innovation in Culture and Beyond, conferinta anuala
UNeECC, Veszprém, Ungaria, 27 - 29 septembrie 2023.
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Tema de cercetare Noua comunicare: structuri discursive si suport vizual - o abordare
prin design-ul communicational

Descrierea temei Abordarea comunicarii digitale implica transgresarea granitelor fixate deja
intre domenii de cercetare si o interdisciplinaritate necesara i
conditionatd. Aceastd conditionare este generata de multimodalitatea ce
caracterizeaza actualizarea comunicarii digitale. Din acest motiv, a vorbi
despre eficacitate, in contextul dat, presupune inerenta instrumentare a
comunicdrii cu ajutorul unui sistem deopotriva investigativ si creativ, a
carui complexitate provine din calitatea lui de a fi inter- / multi- / trans-
disciplinar. Propunand — fireste, cu argumentele aferente — conceptul de
design comunicational pentru desemnarea unui model de analiza si / sau
producere a comunicdrii in mediul digital, avem in vedere capacitatea
acestuia de a revela structuri discursive si vizuale ale diferitelor tipuri de
produse comunicationale digitale pe care intentiondm sa le investigam.
Tema de cercetare propusa se inscrie in directia preocuparilor didactice si
de cercetare a cadrelor didactice din programul de master interdisciplinar
,Lomunicare, relatii publice si media digitala” din FSC.

Cuvinte cheie Comunicare digitala, discurs, structuri discursive vizuale, design
comunicational, efect, eficacitate.

Activitati desfasuratein ~ Documentare, valorificarea oportunitatilor publicare in reviste indexate
cadrul temei de cercetare  si/sau la edituri de prestigiu.

Echipa de cercetare Conf. dr. Lavinia Suciu (coord.), Lect. dr. Ana-Maria Dascalu, Lect. Dr.
(laudia Stoian, Asist. dr. Miroslav Stanici.

Date de contact Conf. dr. Lavinia Suciu
Universitatea Politehnica Timisoara
Departamentul de Comunicare si Limbi Straine
Str. Petre Ramneantu 2, Timisoara, Romania
Tel: +40-256-404014
E-mail: lavinia.suciu@upt.ro

CAPITOLE IN CARTI

Suciu, Lavinia. 2022. ,Mise en récit des textes du domaine automobile”. In La dimension métaphorique des
langages de spécialité. Etudes sur les métaphores de I'automobile, editat de Mirela-Cristina Pop si Mounia
Touiaq, 113-134. Timisoara : Editura Politehnica, Editura Universitatii de Vest.
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Suciu, Lavinia. 2023. ,Qualitative research approaches and designs: discourse analysis”. in International
Encyclopedia of Education, editat de J., Tienrney, Fazal Rizvi and Kadriye Erkican, ed. a 2-a, volum 12, 141-
149, Elsevier Science, https://doi.org/10.1016/B978-0-12-818630-5.11016-4.

ARTICOLE

Dascalu-Romitan, Ana-Maria. 2021. ,Medien und Mediengesellschaft. Facetten des Medienbegriffs nach
Ulrich Saxer”. Temeswarer Beitrage zur Germanistik 17: 73-86

Suciu, Lavinia, 2021. ,A look inside academic communication during the pandemic”. in The Shades of
Globalisation. Identity and Dialogue in an Intercultural World, Section: Communication, Journalism,
Education Sciences, Psychology and Sociology, 8, editat de lulian Boldea, 81-90. Targu Mures: Arhipelag XXI
Press

Suciu, Lavinia si Muguras Mocofan. 2021. ,Approaches to hate speech in cyberspace. A metadiscursive
analysis”. Professional Communication and Translation Studies 14: 13-24

Suciu, Lavinia. 2022. ,L'éducation actuelle et le défi de linterdisciplinarité”. In Proceedings of the
International Congress Teaching for the Future (23 et 24 avril 2022),Vol. 1, Educational Methodology, editat
de Zoubir Gaci si Bartolomé Rubia-Avi, 233-241. Granada: Comares.

COMUNICARI

Suciu, Lavinia. ,La composante communicationnelle des textes techniques francais du domaine automobile:
la mise en récit”. Lucrare prezentatd la Seminarul International La dimensién métaphorique des langues de
spécialité: analyse et traduction des métaphores techniques — METATRADUTECH, Timisoara, Romania,
noiembrie 2021.

Suciu, Lavinia. ,Expériences et pratiques pédagogiques dans le programme de master interdisciplinaire
Communication, relations publiques et médias numériques”. Lucrare prezentata la Seminarul International
L'innovation pédagonumérique en enseignement supérieur: une dynamique en co-construction in cadrul
Proiectului international DRM-6871 ,Création d’un consortium de recherche scientifique dans les domaines
des TICES et de I'innovation pédagogique dans I'enseignement supérieur”, ESEF, Agadir, Maroc, septembrie
2022.

Suciu, Lavinia si Mircea Berzovan. ,La (re)construction du sens, entre verbal et visuel. Sur I'accessibilité
visuelle du discours”. Lucrare prezentata la conferinta internationala Communication in Action: From Theory
to Practice and Back (CIA 2023), lasi, Romania, 2023.
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Tema de cercetare Comunicare, branding si promovare in mediul de afaceri
Descrierea temei Tema raspunde intereselor de cercetare si predare ale cadrelor didactice

din DCLS, in domeniul economic si cel al comunicdrii. Tema urmdreste
valorificarea cercetdrii din cele doua domenii de interes si se doreste a fi
un suport pentru programul de masterat ,Comunicare in afaceri”.

Cuvinte cheie Comunicare, afaceri, promovare, branding, responsabilitate sociala
corporativa, leadership, comunicare profesionald, cultura organizationald,
negociere, management, antreprenoriat, cercetare, managementul
proiectelor, reputatie on-line, social-media.

Echipa de cercetare Prof. dr. Vasile Gherhes (coord.), Prof. dr. Simona Simon, Conf. dr. Mariana
Cernicova-Buca, Asist. dr. Liliana Cismariu.
Date de contact Prof. dr. Vasile Gherhes

Universitatea Politehnica Timigoara
Departamentul de Comunicare si Limbi strdine
Str. Petre Ramneantu 2, Timisoara, Romania
Tel: +40-256-04014

E-mail: vasile.gherhes@upt.ro

CAPITOLE IN CARTI

Cernicova-Buca, Mariana si Eugen Cocea. 2022. ,Diversitatea presei de nisd. Presa auto din Romania, intre
tiparul clasic si interactiunea online”. In Presa de nisd in spatiul de limba romand, editat de Catalin Negoitd,
Galati: Editura Fundatiei Universitare ,Dundrera de Jos".

Presa auto din Romania a avut parte de o dezvoltare spectaculoasd, cu o varietate extraordinard de specializari. Dacd la aparitia
lor, in secolul XX, revistele auto aveau rolul de a relata pe subiecte de actualitate din industria de profil sau despre noutatile
aparute pe piatd, in prezent confinutul editorial este mult mai amplu - de la reportaje si analize, pana la prognoze sau cercetadri
dearhivd, raspunzand nevoilor crescute, generate de expansiunea culturii automobilistice. Nisa auto are parte astazi de propriile
subdomenii, coaguland comunitati hiper-specializate de contributori si consumatori media; actualitate, istorie, motorsport,
mobilitate electricd etc. Urmand diversificarea de contributori specificd universului mediatic din era digitald, aldturi de ziaristi
furnizeaza opinii si stabilesc tendinte bloggeri, colectionari, simpli pasionati si, nu in ultimul rand, oameni de comunicare din
industria automotive

ARTICOLE

Gherhes, Vasile, Gabriel Mugurel Dragomir si Mariana Cernicova-Buca. 2020. ,Migration Intentions of
Romanian Engineering Students.” Sustainability 12 (12): 4846. WOS: 000553907400001

Abstract

This paper aims to diagnose Romanian engineering students in relation to their migration intentions, motivations, and
destinations, and to predict the magnitude of migration in the polled population. It presents the results of a quantitative study
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based on a questionnaire survey consistent in terms of number and structure of variables and responses. The online
questionnaire was self-administered by 1782 students from the five major technical Romanian universities, which are the main
providers of the highly skilled labor force in the area of engineering. Regression analysis was carried out to correlate the drivers
of migration and the potential for real migration. According to the results, Romanian students from technical universities are
inclined to migrate in a significant proportion; the economic factor being the main migration driver. The predictive model built
on the logistical regression and the collected data accounts only partially for the variations of the variable decision to migrate,
so further research is needed. The analysis of the students’ mindset can prove useful to understand the future interactions
hetween the new graduates and the labor market, to develop regional and national policies regarding human capital, and to
root development plans towards sustainable economic growth in solid databases concerning the engineering profession.

Pevnaya, Maria si Mariana Cernicova-Buca. 2020. ,Corporate volunteering in the large enterprises' social
mission - The case of a post-Soviet Russian industrial region.” Central European Journal of Public Policy 14

(1): 31-42. DOI: https://doi.org/10.2478/cejpp-2020-0001

Abstract

The paper focuses on the main features of corporate volunteering in companies from the Sverdlovsk region (Russian Federation),
with a population surpassing 4.5 million inhabitants. Corporate volunteering is analyzed in the context of the trend
characteristic for the post-Soviet space. The article systematizes approaches to the definition and study of this phenomenon,
implemented by researchers from different countries. The main goal of the article is to identify the specific features of corporate
volunteering in a large Russian region, considered typical for industrial territories in post-Soviet areas, seen through the social
value that local communities attribute to corporate volunteering. The paper is based on the results of a public opinion poll and
structured interviews, carried out in the Sverdlovsk region, where there is a concentration of enterprises of “hard” industries.
The responses obtained in the poll were further subjected to analysis using statistical methods. The data are supplemented with
information collected through the qualitative interviews. Interviewed experts are the top managers of enterprises and the
deputy directors for HR, GR, or social issues. The study shows that in Russian industrial cities, where large enterprises are the
main employers for most residents, many questions on the implementation of social policy fall under the responsibility of these
enterprises, and not of the local government. Researchers argue that corporate volunteering is not widespread in the large
Russian regions. It most often develops within the framework of event planning and environmental projects, managed by
enterprises in cooperation with social and cultural institutions of local communities and not with the non-profit sector. The
traditions of the organization of mass social work formed during the socialist period are still deeply rooted in enterprises, and
managers rarely identify volunteering as a new managerial tool, thus being untangled from the global trend of promoting
corporate volunteerism as a means of building corporate culture.

Cernicova-Buca, Mariana si Eugen Cocea. 2021. ,Public engagement strategies in the automotive industry:
the case of Romania”, Professional Communication and Translation Studies 14: 31-41,

DOI: 10.59168/RRKF7634

Abstract

The generalized crisis triggered by the COVID-19 pandemic crisis forced an accelerated adoption of online communication and
virtual formats for events, replacing the traditional flow of social, economic, and political life. The automotive industry as a
major driver of innovation in the economic field was among the first sectors to replace the old way tactics of offline engagement
with customers with social media solutions, promoted via multiple channels. The paper aims to provide an overview of the
public engagement strategies employed by Romanian automotive industry in 2020-2021. Data are collected through content
analysis of the major automotive retailers and are supplemented with information obtained from communication strategists in
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the field. The experience of virtual engagement is here to stay, and there are signs are that the strategy will carry out in the
“new normal” period, once the restrictions on in-person contact are over.

Gherhes, Vasile si Marcela Alina Farcasiu. 2021. ,Sustainable Behavior among Romanian Students: A
Perspective on Electricity Consumption in Households.” Sustainability 2021 13 (16): 9357.

https://doi.org/10.3390/5U13169357, W0S:000690115600001

Abstract

The Organization for Economic Co-operation and Development (OECD) estimates that the environmental pressure from
households will increase significantly by 2030. Sustainable consumption means making consumers aware of the social and
environmental impacts of the goods and services they use. In this respect, special attention must be paid to electricity
consumption since its generation affects the environment. The present research aims at capturing electricity consumption
behaviors among students, after having applied an online questionnaire between March and April 2021, recording 816
responses. The results of this research highlighted the fact that for seven out of fourteen statements, percentages of over 50%
for the “always” and “often” answer variants were recorded, but cases when the highest percentages were for the “rarely” and
“never” answer variants (e.g., “You read the hours on the light bulb packs before purchasing them”, “You put your mobile phone
in the power saving mode so that you don't have to charge it so often” and “You unplug the electrical and electronic equipment
that you do not use”) were also observed. Decrypting consumer behaviors is a key point for building strategies that will lead to
consumers’ awareness of conserving electricity in households and, thus, to a reduction in their environmental impact.

Gherhes, Vasile, Mariana Cernicova-Buca, Marcela Alina Farcasiu si Adina Palea. 2021. ,Romanian
Students’ Environment-Related Routines during COVID-19 Home Confinement: Water, Plastic, and Paper
Consumption.” International Journal of Environmental Research and Public Health 18 (15): 8209.

https://doi.org/10.3390/1JERPH18158209, W05:000681965300001

Abstract

The disruptive force of the COVID-19 pandemic s lessening in power and plans are being made for the postcrisis period, among
which increasing the sustainability of higher education is of significant importance. The study aims at establishing students’
existing environment-related routines during their home confinement, as a basis for applying green measures to campus living
once academic life is resumed with the physical presence of students. The collected data rely on self-reported information
provided by 816 students from Politehnica University of Timisoara (Romania), collected via an online, anonymous survey. The
novelty of the approach is that household environment-related routines are investigated during a crisis period, with the
possibility to build upon the results to implement tailored measures to encourage or diminish environmentally relevant
consumption by young, highly skilled individuals. The students display a moderate awareness of environmental issues and
indicate consumption routines that may be steered towards an increased sustainability-conscious campus life, through the
combined intervention of the university, city administration, and stakeholder involvement. The findings are used to explore the
possible directions for action towards increasing or contributing to the territorial sustainability in the socio-ecological context
of Timisoara, the largest university city in the western part of Romania via educational, managerial and policy interventions.

Cernicova-Buca, Mariana. 2022. ,An exploratory study into the Romanian students’ motivations for online
second-hand shopping”, Professional Communication and Translation Studies 15: 10-18.

Abstract

Online shopping became the main type of shopping in 2020, due to the restrictions posed by authorities to contain the COVID-
19 pandemic. Students, who already were digitally literate, easily made full use of the digital platforms for shopping for a
variety of items, among which clothing. The study focuses on student shopping for a special category of products, second-hand
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garments, aiming to identify the motivations that animate such purchase in the student population. Also, the study aims to
highlight which of the digital channels are used for such purchases. The research is based on a survey, self-administered by the
respondents. Results show that students participating in the study display a complex set of motivations for secondhand
products purchasing, such as economic reasons, fashion-related judgement, leisure, and ecological reasoning. While feeling ‘at
home’ in the digital world, if given the choice, students prefer social media over websites, and Instagram over Facebook.
Findings are useful for understanding student’s behavior and motivations in the time of crisis, but also to anticipate the trend
in ecommerce, since given the chance, many (small) businesses will need to be creative in promoting their products and/or
services.

Cernicova-Buca, Mariana, Maria V. Pevnaya, Maria Fedorova si Tatyana Bystrova. 2022. ,Students’
Awareness of the Local Cultural and Historical Heritage in Post-Communist Regional Centers:
Yekaterinburg, Gyumri, Timisoara.” Land 11 (9): 1443. https://doi.org/10.3390/land11091443.

W05:000858759600001

Abstract

The article presents an analysis of students’ awareness of the local cultural and historical heritage in post-communist countries,
taking the examples of Yekaterinburg (Russia), Gyumri (Armenia), and Timisoara (Romania). A multidisciplinary methodology
was applied, including a sociological survey, visualization of city places, and assessment of the respondents’ capacity to engage
with the identified historical and cultural items. The provided data visualizations demonstrated the preferences of young people
for certain spaces, and allowed assessment of young people’s awareness of selected instances of historical and cultural heritage.
An attempt was made to estimate critically how historical and cultural objects are included in youth consciousness. An attractive
image of the city and its positive perception can be used as a basis for engaging youth participation in the development and
promotion of the city. Results can be useful for city managers and administrators, to promote better engagement with this age
group and its involvement in promoting the city brand and in place production.

Pevnaya, Maria, Maria Fedorova si Mariana Cernicova-Buca. 2022. ,Meeting places for youth in the city:
comparative study of Yekaterinburg, Gyumri and Timisoara”. Sotsiologiya goroda, 1-2: 15-26. DOI:

10.35211/19943520 2022 1-2 15

Abstract

This article is devoted to the theme of urban environment, in particular to the question on how young people perceive urban
spaces. Authors use the theory of environmental determinism to explain why some spaces in completely different cities are
more attractive to young citizens than others. According to the results of a sociological survey, focus groups with young people
from Yekaterinburg (Russia), Timisoara (Romania) and Gyumri (Armenia) were allocated meeting places for young citizens in
every city. For the analysis, the architecture and history of three urban public spaces located in each city and their distinctive
characteristics were considered in detail. It was found that the most popular places in the survey have similar features, these
are open spaces located in the central and historical parts of cities. They provide multifunctional content, they are surrounded
by a variety of diverse buildings, they are part of the daily routes of many citizens and are used as platforms for various urban-
scale events,

Pevnaya, Maria, Svetlana Kostina, Mariana Cernicova-Buca, Jerzy Kazmierczyk si Lilit Asoyan. 2022.
,Potential of Youth Participation in Local Territory Branding Management.” Lex Localis 20 (1): 193-214.
https://doi.org/10.4335/20.1.193-214(2022). W0S:000768786200008.
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Abstract

The purpose of this article is an attempt to determine the main characteristics of the potential for youth participation in
branding of territory for the implementation of a scientific approach to branding of cities with the participation of residents in
different countries. This is the first article that relatively approaches the issue of youth participation in branding of places and
takes into account different experiences of countries. The results of a survey of young people in several cities in Poland, Romania,
Armenia, Russia were used to develop a model of the potential for youth participation in territory branding on the basis of two
scales — attractiveness of the territory and willingness of youth to participate in promoting settlements of their residence. Cross-
country differences in the representation of various youth groups were identified in terms of their potential for participating in
the branding of local territories. The model can be used as a basis for the development of urban programs for involving youth
in territory branding. These programs do not differ significantly across countries and cities. However, the model can be used at
the first stage of the development of such programs to highlight the specifics of each territory based on an assessment of the
potential according to the research presented in the article.

Pevnaya, Maria, Elena Shuklina si Mariana Cernicova-Buca. 2022. ,Students’ Participation in the Socio-
Cultural Development of the City: Socio-Cultural Agency Issues (International Research Perspectives).”

Sociological Studlies 5, no. 5: 101-13. DOI: 10.31857/5013216250018512-6 W05:000893167400010.
Abstract

The article is devoted to the problem of the social participation of students in the development of cities in Russia and a number
of post-Soviet countries, based on the results of a survey of students from universities in Russia, Armenia, Poland and Romania,
conducted in 2020 (target sample, No. 1272). It reveals the nature of the subjectivity of young people participating in the
development of regional cities of the compared countries. The readiness of young people to participate and the real involvement
of students in socio-cultural activities, urban and social projects are being studied. The subjective perception of the cultural
potential and prospects of territorial development by urban youth, the understanding by students from different countries of
responsibility and the role of their social activity in the city where they were born and raised are assessed. A cross-country
comparison showed the difference in models of socio-cultural subjectivity of young people, formed and implemented in the
urban environment. Russian youth is characterized by a predominantly “escapist” model of subjectivity with a low level of
readiness for social participation and a lack of experience in such activities.

Cernicova-Buca, Mariana, Vasile Gherhes si Ciprian Obrad. 2023. ,Residents’ Satisfaction with Green Spaces
and Daily Life in Small Urban Settings: Romanian Perspectives”. Land 12 (3): 689. DOI:

https://doi.org/10.3390/land12030689. W05:000957747900001.

Abstract

The availability and accessibility of green spaces in urban settings are important factors in determining the sustainability of
cities and the quality of urban life. However, the literature indicates a need for evidence-based data correlating green areas and
perceived well-being in the city. This study focuses on a vignette study of the satisfaction with green spaces in a Romanian small
urban setting that meets the standards of green space availability and accessibility proposed by the World Health Organization.
The data obtained by applying a questionnaire to a sample of 600 residents highlight the appreciation of the local people for
the characteristics, functions, and availability of urban green spaces. The study establishes statistically significant correlations
between the general satisfaction with life and the distance in meters to the nearest park, between the general satisfaction with
life and the distance in time to the nearest park, and between the distance in meters and the time spent in parks and green
spaces. The results can be used to establish a participatory agenda for local authorities interested in gaining insight from
residents for the future actions needed to develop green spaces and to provide them with the opportunity to reflect upon the
correlations between outdoor activities in such spaces and people’s well-being in urban settings.
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Trusculescu, Laria-Maria, Vasile Gherhes si Mariana Cernicova-Buca. 2023. ,How Fake News Influences the
Business World A General Fake News Analysis on the Crash of the Indian Market 2022". Proceedings of the
MakeLearn, TIIM & PlConf International Conference (18-20 May 2023), Economic, Social and
Environmental Sustainability; The Role of Technology and Political Dialogue,149-157. Bangkok, Celje,

Lublin, Malta

Abstract

The recent events in the Indian market show that “fake news” can affect not only people, but an entire economy. The study
aims to analyse four stages of (fake) news circulation: the spread of fake news; the time necessary for the media to critically
examine the piece of news and search for the truth; the time spent by the media do dismantle the fake news in the perceptions
of the publicand finally the time necessary for the media to disengage from the topic of a given piece of fake news. These study
objectives were followed in analysing the “Adani Group” incident, on two different types of media: the traditional (print)
newspaper, and the new source of information used by the young generation, TikTok. The study concludes that, on one hand,
the four stages were followed by traditional media. On the other hand, on TikTok the time it took for the real information to
become “viral” was significantly shorter than in the newspapers. Particularly surprising is the small community that formed
online, under the # “stopadani”, in order to spread awareness and help people all around the world to quickly be informed
about the event without having to search for the whole story. Moreover, until the business media gathered all the necessary
proof to uncover the truth, several months of mixed news passed. But, once the evidence was shown, there was no longer any
doubt in the market. It is interesting to watch how the statements of some big CEOs can create imbalances in the stock market
and we should rightly wonder if this represents fake news or subterfuge

COMUNICARI

Cernicova-Buca, Mariana. ,An exploratory study into the Romanian students’ motivations for online
second-hand shopping.” Lucrare prezentatd la conferinta XX1Y International Conference ,(Culture,
Personality, Society in the Context of Digitalization: Methodology and Experience of Empirical Research”
URFU, Yekaterinburg, Rusia, martie 2021.

(Cernicova-Buca, Mariana si Eugen Cocea. ,Public engagement strategies in the automotive industry: the
case of Romania.” Lucrare prezentata la conferinta la Professional Communication and Translation Studies,
Timisoara, Romania, martie 2021.

Cernicova-Buca, Mariana si Eugen Cocea. ,Diversitatea presei de nisd. Presa auto din Romania, intre tiparul
clasic si interactiunea online.” Lucrare prezentatd la conferinta internationala Presa si Cultura in Spatiul
European, Galati, Romania, octombrie 2021.

(ismariu, Liliana. ,Looking for a job online or offline.” Lucrare prezentata la conferinta Professional
Communication and Translation Studies, Timisoara, Romania, martie 2021.

(ismariu, Liliana si loan Hosu. ,Entrepreneurship Between Perception and Pandemic Reality.” Lucrare
prezentata la Conferinta internationala in mediul online: Entrepreneurship and Research Conference:
digital transformation, Cluj Napoca, Romania, martie 2022.
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(ismariu, Liliana si loan Hosu. ,The Connection Between Supply and Demand - the Meeting Place for
Entering the Labor Market.” Lucrare prezentata la International Graduate Conference in Communication,
(luj-Napoca, Romania, iunie 2022.

(ismariu, Liliana. ,Antreprenoriatul social, de la idee la nevoi informationale pentru implementare”.
Lucrare prezentata la Professional Communication and Translation Studies, Timisoara, Romania, martie
2023.

Palea, Adina si Ruxandra Buglea, ,Timisoara Capitala Europeand a Culturii i vorbitorii de limba germana.
0 analizd a ofertei culturale vizibild online”, Lucrare prezentatd la Professional Communication and
Translation Studies, Timisoara, Romania, martie 2023.
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Tema de cercetare
Descrierea temei

Cuvinte cheie

Activitati desfasurate in
cadrul temei de cercetare

Echipa de cercetare

Date de contact

CARTI

STUDII DE RELATII PUBLICE

Relatii publice, profesionalism si sustenabilitate sociald

Tema raspunde intereselor de cercetare si predare ale cadrelor didactice
din DCLS, angajate in sustinerea programelor de licenta (zi si ID) si de
master in domeniul Stiintele comunicarii, la FSC. Tema fsi propune sd
studieze evolutia relatiilor publice in Romania, in context local si
international, sa monitorizeze performantele agentiilor si specialistilor in
comunicare publicd, sa surprindd modalitatea in care acestia reusesc sa
asigure (sau nu) liantul comunicational necesar spatiului public pentru a
crea conditiile de dezvoltare durabild/sustenabila. Prin aceasta se
urmareste analiza strategiilor comunicationale si a capacitatii de reactie a
organizatiilor la provocarile socio-economice, politice, sanitare etc. si
cdrora organizatiile trebuie sd le faca fata in societatea contemporana.

Relatii publice, profesionalizare, identitate profesionala, roluri sociale,
sustenabilitate, comunicare de criza/risc, influentd, persuasiune

Documentare, urmdrire oportunitati de atragere finantdri, comunicarea
rezultatelor cercetdrii la conferinte si valorificarea oportunitatilor de
publicare in reviste indexate si/sau la edituri de prestigiu.

Conf. dr. Adina Palea (coord.), Prof. dr. Gabriel-Mugurel Dragomir, Prof. dr.
Vasile Gherhes, Prof. dr. Simona Simon, Conf. dr. Mariana Cernicova-Buca

Conf. dr. Adina Palea

Universitatea Politehnica Timisoara
Departamentul de Comunicare si Limbi Strdine
Str. Petre Ramneantu 2, Timisoara, Romania
Tel: +40-256-404014

E-mail: adina.palea@upt.ro

Cernicova-Buca, Mariana si Daniel Dejica. 2022. Comunicarea de criza. Dictionar roman-englez. Bucuresti:

Editura Tritonic.

Nevoia de flexibilitate intre limbi si culturi creste exponential in ,satul globa

|n

pe care il populeaza, acum, 8 miliarde de

pamanteni. Schimbul de informatii, crearea si sporirea zestrei de cunoastere presupun capacitatea de a aduce in filon comun
afluentii din diferitele culturi. Accesam literaturd de specialitate in diferite limbi si alimentam, la randul nostru, aceastd literaturd
prin productie originald. Avem nevoie, pentru aceasta, de competente profesionale pluridimensionale. Din repertoriu nu pot lipsi
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competentele interpretative si traductologice.Dictionarul isi propune sd sprijine comunitatea profesionald de realizatori de
continut, traducatori si comunicatori sd asimileze achizitiile lingvistice ale crizei din limbajul international, prezent in documente
elaborate de Organizatia Natiunilor Unite, Organizatia Mondiald a Sanatatii, Banca Mondiald, UNICEF si Uniunea Europeand, in
versiunile consacrate in limba romand si, invers, sa propuna versiuni credibile ale documentelor si materialelor elaborate in
Romania, pentru uz international, in forme care sa evite celebrele furculision, fripturision siinvartision” ridiculizate de Vasile
Alecsandri acum doud secole, ca semn al incapacitdtii de a stapani o limba strdina. Bibliografia propune o lista de lucrdri-reper
pentru explorarea cdmpului semantic al crizei si al rezilientei dincolo de corpusul propus de Dictionar. Lucrarea ii are ca referenti
stiintifici pe prof. univ. dr. Stefan Vladutescu (Universitatea din Craiova) si prof. Kirk S. Amant (Louisiana Tech University, SUA) si
este recomandata de ARRP

ARTICOLE

(Cernicova-Buca, Mariana. 2020. ,Communication and Linquistic Competences for Middle Management: A
Content Analysis of Job Advertisements.” Scientific Bulletin of the Politehnica University of Timisoara,

Transactions on Modern Languages 19 (1): 5-14.DOI: 10.59168/exqh6433.

Abstract

The paper analyzes the provisions regarding communication and linguistic skills, excerpted from job advertisements recruiting
middle management leaders in Romania. Through a qualitative content analysis, this study approaches organizational
requirement information to better understand the communication and linguistic competence description of the ideal candidate
inindustrial settings. Scholars, teachers, and practitioners need to constantly check the transformations and requirements on the
labor market and showcase the competences developed by educational programs, especially of master's degree programs. The
key contribution of this paper is the presentation of "soft skills" in job advertisements, bridging the gap between academia and
labor market expectations.

Pevnaya, Maria, Anna Drozdova si Mariana Cernicova-Buca. 2020.,,Making Room for Volunteer Participation
in  Managing Public Affairs: A Russian  Experience.”  Sustainability 12 (24):  10229.

DOI: https://doi.org/10.3390/su122410229 W0S:000603173400001.

Abstract

In 2018 the United Nations Volunteers organization recognized that the governmental support for volunteering is a best public
management practice, offering the much-needed fuel for the integration of volunteering in politics, law-making and social
planning at the government level. Then present article analyzes the current situation of governmental support for volunteering
at federal, regional, and local levels of public administration in the Russian Federation as a precondition for making co-production
of public services possible. The analysis is based on the scrutiny of documents, a questionnaire survey of Russian volunteers, an
expert poll of public servants and NPO leaders. The analysis of the state policy of support for volunteering is carried out with
respect to the following parameters: the awareness and evaluation of national measures of the governmental support for
volunteering, as well as the evaluation of informational, financial, consulting, and organizational measures to support volunteer
organizations by regional and municipal civil servants. In a country as the Russian Federation, where volunteering is a relatively
young social phenomenon, public administration needs not only to provide support, but also to administer transformation
processes toward sustainable development, relying on the partnership and resources volunteers bring for effectively managing
public life.
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Simon, Simona, Claudia E. Stoian si Vasile Gherhes. 2020. ,The Concept of Sustainability in the Romanian
Top  Universities’  Strategic  Plans.”  Sustainability 12:  2757.  DO0I:10.3390/su12072757.
W05:000531558100182.

Abstract

The concept of sustainability has been given more and more attention lately as the effects of climate change drastically impact
society and threaten the wellbeing of future generations. In this context, universities are expected to build bridges between the
academic and research communities on the one hand and society on the other, and to further the values associated with this
concept in order to care for the generations to come. Thus, the present study describes the causes that have led to the emergence
of this concept, defines it, and highlights some of the actions taken by universities and researchers. The question raised regards
the position of the top Romanian universities towards the concept of sustainability. The way it is used explicitly in their strategic
plans is viewed as proof as to whether the universities give it prominence or not, and as such, act accordingly. In order to achieve
the primary objective of the research, a quantitative and a qualitative analysis were carried out. The main conclusion drawn is
that the top Romanian universities are still at the beginning in terms of raising awareness about the concept and in terms of
implementing sustainable measures in the domains that help them build sustainable universities.

(Cernicova-Buca, Mariana. 2021. ,Language Preferences in Romanian Communication Sciences Journals: A
Web-Based  Analysis". Publications9, nr. 1. 11. https://doi.org/10.3390/publications9010011.

W05:000633072900001

Abstract

In modern times, English has become the lingua franca of science, dominating journal publishing ecologies. Multilingual journals
keep up the flag, many researchers arquing that, especially in the case of social sciences and humanities, diversity of languages is
an asset. In Romania, in the absence of national databases or repositories, the first task to understand linguistic preferences for
scientific communication is to map the ground. The study extracted information on Romanian communication sciences journals
from four major databases. Out of the 22 identified journals, only eight are dedicated solely to communication sciences, grouped
in two poles of communication sciences schools, where doctoral studies in the field have been established. While English
dominates the publication world, multilinguistic journals also appear, prevailing in traditional multicultural regions such as
Transylvania—Banat. The future of multilingual journals depends on, among other factors, the capacity of the European Union to
promote linguistic diversity for scientific purposes. Meanwhile, Romanian journals in communication sciences work towards
increasing their impact. Research findings have practical and policy implications, the core idea being that Romanian editors need
to strive for better standards in publication and showcase the journals better on the journal’s webpage.

(Cernicova-Buca, Mariana si Adina Palea. 2021. ,An appraisal of communication practices demonstrated by
Romanian district public health authorities at the outbreak of COVID-19 pandemic”. Sustainability 13. DOI:

https://doi.org/10.3390/su13052500, W0S:000628594000001.

Abstract

Communication during an ongoing crisis is a challenging task that becomes even more demanding during a public health crisis.
Early in the start of the pandemic, global leaders called upon the public to reject infodemics and access official sources. This article
focuses on the communicative aspects of health services management, with a particular focus on the communication strategy of
the Romanian district public health authorities during the COVID-19 lockdown, as seen on official websites and social networks.
The 15 most affected districts were selected, according to the officially reported health cases. The issued press releases and the
posts on Facebook pages show an uneven experience on the part of district authorities in dealing with public information
campaigns. In addition, the results of the study indicate a lack of sustainable communication approaches as well as the need of
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professional training and strategy in dealing with the public health crisis. From a communication point of view, a strategic
approach on behalf of the public health sector is crucial to enhance the preparedness of appropriate institutions to act during
emergencies and to respond to the needs of the media and the public with timely, correct, and meaningful information.

Palea, Adina si Paula-Diana Peev-Otiman. 2021. ,Charting Sustainable Tourism in Romania. An Opportunity
Relevant Authorities Might Be Missing”. Professional Communication and Translation Studies 14: 42-53.
Abstract

The unprecedented crisis humanity has been facing for almost two years now has had tremendous impact on the entire tourism
ecosystem. The dramatic decline in the international tourism economy must be addressed both at an international and national
level, with recovery strategies that can provide solutions for structural transformation. Particularly convenient for the Romanian
landscape is the development of sustainable domestic tourism, which could quickly prove profitable for the entire HoReCa sector.
The current paper focuses on The Ministry of Economy, Entrepreneurship and Tourism, the measures taken to encourage domestic
tourism and its communication efforts, as seen online by the stay-at-home Romanians.

(Cernicova-Buca, Mariana, Gabriel-Mugurel Dragomir, Vasile Gherhes si Adina Palea. 2023. "Students’
Awareness Regarding Environment Protection in Campus Life: Evidence from Romania" Sustainability 15,

no. 23: 16444. https://doi.org/10.3390/su152316444. W0S:001115998400001.

Abstract

(limate awareness is a major topic of concern, and the Green Deal in Europe attempts to turn states, communities, and local actors
towards more environmentally conscious action to reduce, by 2030, the net greenhouse gas emissions by at least 55%.
Universities voluntarily adhered to the 2030 Agenda, displaying a wide variety of approaches to respond to sustainability goals
and calls for greening. The purpose of the present study is to establish the students’ readiness for action as sustainability
promoters, starting with their awareness of environmental issues, Upon focusing on the perceptions of students from the oldest
university in western Romania gathered via an online questionnaire in 2023, the research showed that 95.6% of respondents
consider climate issues as important or very important to them, even though less than 50% of the sample evaluate their own
knowledge of environmental protection as good or very good. The results show that of the parameters that differentiate student
awareness and actions, gender and place of residence (on campus/off campus) play a significant role, helping shape tailored
strategies and projects to capitalize on students’ predispositions to engage (or not) in environment-related activities.

COMUNICARI

Dragomir, Gabriel-Mugurel si Adina Palea. ,Opera social-filantropica a Bisericii Ortodoxe Romane, intre
principiile filantropiei sociale crestine si responsabilitatea sociald corporativd.” Lucrare prezentata la
conferinta PCTS, Timisoara, Romania, aprilie 2021.

Palea, Adina siOvidiu Filpisan. ,Presidential communication in times of crisis. Case study: the Facebook Page
of the Romanian President, Klaus lohannis”. Lucrare prezentata la Professional Communication and
Translation Studies, Timisoara, Romania, martie 2023.
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Tema de cercetare Imaginea institutiilor educationale in secolul XXI

Descrierea temei Tema isi propune sd studieze imaginea institutiilor de invatamant prin prisma
actorilor implicati in derularea activitatilor educationale, adica profesori si
studenti. Prin aceasta dorim sa surprindem principalii vectori de imagine ai
institutiilor educationale pentru ca apoi sa stabilim modalitatile de modelare a
acesteia.

Cuvinte cheie Imagine, brand, incredere institutionald, brand academic, reprezentare sociala,
vector de imagine.

Activitati desfasuratein ~ Documentare, urmdrire oportunitati de atragere finantdri, comunicarea
cadrul temei de cercetare rezultatelor cercetarii la conferinte si valorificarea oportunitatilor publicare in
reviste indexate si/sau la edituri de prestigiu.

Echipa de cercetare Prof. dr. Gabriel-Mugurel Dragomir (coord.), Conf. dr. Mariana Cernicova-Buca,
Conf. dr. Adina Palea.
Date de contact Prof. dr. Gabriel-Mugurel Dragomir

Universitatea Politehnica Timisoara

Departamentul de Pregatire a Personalului Didactic
Str. Petre Ramneantu 2

Timisoara, Romania

Tel: +40-256-404066

E-mail: mugur.dragomir@upt.ro

ARTICOLE

Gabriel-Mugurel Dragomir, Mariana Cernicova-Buca, Vasile Gherhes si Liliana Cismariu. 2020. , Engineering
Students’" Human Values as Rhizomatic Lines of Sustainability.” Sustainability 12 (18): 7417. DOI:
https://doi.org/10.3390/su12187417 W0S:000582578500001

Abstract

The study reports on a research carried out at the five major technical higher institutions in Romania. It views the human values
students bring with them to the educational setting as rhizomatic lines, in Deleuzian sense, and aims at identifying the intensity
of each value, respectively at grasping the correlations between the students’ values and their projection concerning
postgraduation life, including nomadic (i.e. migration) intentions. Such an approach is novel in educational research. The 1.782
valid responses collected after applying an online questionnaire were subjected to multivariate statistical analyses. The results
unfold the research stages, from intensity-identification concerning the 18 values included in the questionnaire to the factor
extraction and correlation findings that highlight strata beneath the upper layer of responses. The values beil down to three
nodes of the rhizome, anchoring the Romanian engineers-to-be in the present setting and allowing them to grow in a sustainable
manner, i.e. to become professionals, socially accepted and belonging to a group. The findings are useful to professors, who need
to constantly check their assumptions about the profile of the young generation, to better ground their partnership relation with
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students in moral realities that are relevant and help learners face disruption, crisis, incertitude.

Pevnaya, Maria V., Elena A. Shuklina, Mariana Cernicova-Buca, Jerzy Kazmierczyk si Daria F. Telepaeva.
2020. ,Management of youth participation in the socio-cultural development of cities in Russia and post-
Soviet countries.” Research result. Sociology and management 6 (4): 184-200. DOI: 10.18413/2408-9338-
2020-6-4-0-11

Abstract

The article considers the formulation of research problems in social participation of youth in urban development and search of
theoretical grounds for its further scientific development. The relevance is determined by the request to understand the directions
of transformation of institutionalized practices for working with young people in the management system of cities, educational
organizations, culture, and social protection, which increasingly come into conflict with the lives of young people. The purpose of
the article is to reveal the existing research perspectives of urban youth involvement in the socio-cultural development of cities in
order to determine the characteristics of social participation phenomenon and develop theoretical provisions of the youth
participation management concept. The theoretical research is based on the results of detailed scientific publications review
devoted to the problems of youth, social participation and activity of young citizens in the urban environment. The scientific
novelty of the article is determined by the following provisions: the author's interpretation of the phenomenon in the course of
conceptual analysis is developed, its theoretical frameworks are outlined; the structure of youth participation in the context of
management is specified. After analyzing the research of Russian and foreign scientists, we have formulated the theoretical
provisions of the management concept, which will form the basis of the methodology in the interdisciplinary project at the next
analytical stage. Social participation of young people is seen as an involvement of youth in constructive social practices of everyday
life aimed at satisfying the public interests and needs of the young people. Youth participation is defined as a continuum of
practices involving young people as responsible citizens, where social and political actions of young people are intertwined. The
“right to the city” claimed by young people causes an obvious need to develop conditions for its implementation in both charitable
(social) and political (civil) activity, which do not exclude, but seriously strengthen each other. An overview of current research
presented in the article can be considered as a basis for developing the methodology of sociological and management projects in
the problem field identified by the authors and used to justify specific research methods.

Cernicova-Buca, Mariana si Gabriel-Mugurel Dragomir. 2021. ,Romanian students’ appraisal of the
emergency remote assessment due to the COVID-19 pandemic”. Sustainability 13 (11): 6110.

https://doi.org/10.3390/su13116110, W0S:000660714000001.

Abstract

The response of most educational institutions to the health crisis triggered by the COVID-19 pandemic was the adoption of
emergency remote teaching and assessment. The paper aims to evaluate students’ satisfaction with assessment activities in a
Romanian university and to identify elements pertaining to sustainable assessment in the post-pandemic period. A collaborative
research strategy was developed with students being invited as co-researchers for data collection by distributing an online
questionnaire and for interpretation of the results in a focus group. The factor analysis of the responses to the survey extracted
two pillars pertaining to students’ appraisal of remote assessment activities: Knowledge, and leisure and stress, The discussion in
the focus group showed that the research helped participants to process and reason their experience with remote assessment
activities in the summer of 2020. Students missed their academic rituals and interactions with peers and teachers. Despite their
enthusiasm for technological innovation and the benefits brought by computer assisted assessment, students are inclined
towards preserving human evaluators, preferably from their familiar teachers, in educational settings resembling pre-pandemic
academic life. A sustainable, resilient model of education needs to be based on retaining features identified as acceptable by
students as examinees.
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(Cernicova-Buca, Mariana si Gabriel-Mugurel Dragomir. 2021. ,Making Sense of the Emergency Remote
Education. Faculty and Students’ Takeaway Lessons from the Pandemic Classroom”. Technium Social

Sciences Journal 38.DOI: 1047577 /tssj.v38i1.7847

Abstract

The purpose of this paper is to analyse faculty and students’ takeaway lessons from the pandemic classroom, comparing the
educational partners’ views on the transition from in-campus to online learning. Data collection was conducted through focus
groups to understand the key issues at the level of an educational program, the collected responses being used to highlight the
overall perception on the online classes during the pandemic, the most frequently uses online tools, the adaptive strategies to
maintain engagement and foster learning and the assessment requirements for completing the 2020-2021 academic year. The
results show that while most respondents define the experience as tiresome and complicated, faculty and students alike found
enough resources to overcome the challenges and that despite the lack of preparedness for education in times of risis, the
educational process can go on when sufficient effort and commitment are put together. The value of the research is that it brings
together faculty and student voices, interpreting a shared experience of the emergency remote education, the findings being
useful for preparing educational strategies ensuring the resilience of higher education programs in times of unexpected
disruptions.

(Cernicova-Buca, Mariana. 2023. ,Perspective Chapter: Perspectives on the Emergency Remote Assessment
during the COVID-19 Pandemic”. Psychosocial, Educational, and Economic Impacts of COVID-19.

IntechOpen. doi:10.5772/intechopen.101677.

Abstract

The unprecedented health crisis triggered by the COVID-19 pandemic put on hold traditional educational practices. Emergency
remote teaching was adopted as a response, with various degrees of success and satisfaction around the globe. This perspective
chapter focuses on the remote emergency assessment as a measure to ensure the completion of the educational cycle for students
caught in the 2020 crisis, after debates around the relevance and soundness of such activities both for students, and for society at
large. Some voices enthusiastically champion the technological innovation and point to the benefits brought by the computer-
assisted assessment, while others warn against the ‘one-size-fit-all” approach and insist that the emergency measures need a
careful examination and, although lessons can be taken away from the situation, the traditional patterns should be kept in place.

Simon, Simona, Marcela Alina Farcasiu si Gabriel-Mugurel Dragomir. 2022. ,Cultural Perspectives, Feelings
and Coping Behaviors during the COVID-19 Pandemic: A Case Study of Romanian Students”. International
Journal of Environmental Research and Public Health 19: 12445. DOI: 10.3390/ijerph191912445.

W05:000868003000001

Abstract

Socio-cultural patterns and communication styles differ from culture to culture. As such, the way in which people deal with a crisis
situation is also culture-dependent. The COVID-19 pandemic has pointed, once more, to the cultural diversity of the world through
a variety of reactions to the measures imposed by the global spread of the deadly virus. The present research aims at identifying
the feelings, coping behaviors and communication patterns of the younger Romanian generation during the COVID-19 pandemic
and at explaining them from a cultural standpoint, in an effort to raise awareness of the cultural (un)predictability of human
reactions to certain external stimuli. The survey conducted online on 409 students at Politehnica University of Timisoara
(Romania) revealed that most of students’ socio-cultural behavior could have been anticipated by the Romanian authorities when
they decided a certain pandemic action plan, and that the few unexpected results indicate the versatility of a culture that is still
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changing under the Western European influence caused by the fact that Romania has adhered to European Union principles for
more than fifteen years.

COMUNICARI

(Cernicova-Buca, Mariana. ,Post-communist Romanian educational system: pluralism of paradigms”.
Lucrare prezentata la conferinta STI 2021: International Scientific and Practical Conference New Horizons for
Sustainable Development: Science, Technology, Innovation, Smolensk, Rusia, aprilie 2021.

Cernicova-Buca, Mariana, Gabriel-Mugurel Dragomir, Vasile Gherhes si Adina Palea. ,Empowering Young
adults as future sustainable citizens.” Lucrare prezentatd la conferinta internationala Imputernicirea
tinerilor ca furnizori de culturd, Timisoara, Romania, 16 octombrie 2023.

Cernicova-Buca, Mariana, Gabriel-Mugurel Dragomir, Vasile Gherhes si Adina Palea. ,Involving students in
co-creating the future of campus life in Timisoara.” Lucrare prezentatd la conferinta internationald Re-
creating the ity from my window, Timisoara, Romania, 13 octombrie 2023.

Dragomir, Gabriel-Mugurel, Vasile Gherhes, Claudia E. Stoian si Marcela Farcasiu. ,Factori de influenta ai
invatamantului online, respectiv fata in fatd, in timpul si dupa pandemia de Covid-19”. Lucrare prezentata
la conferinta internationald 13th International Conference on Professional Communication and Translation
Studies, Timisoara, Romania, martie 2023

Stoian, Claudia E., Marcela Farcasiu, Gabriel-Mugurel Dragomir si Vasile Gherhes. ,Students’ Perspective on
the Benefits of Online Education.” Lucrare prezentata la conferinta internationald 13th International
Conference on Professional Communication and Translation Studies, Timisoara, Romania, martie 2023

Proiect

University Students Engaging in Responsible and Sustainable Energy Consumption (USE-REC), Programul
de Energie din Romania, Numar contract: 2022/346695

Echipa proiect: Prof. univ. dr.Vasile Gherhes, Prof. dr. Gabriel-Mugurel Dragomir, Conf. dr. Mariana
Cernicova-Buca, Conf. dr. Adina Palea.
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STUDII DE TEORIA, PRACTICA SI DIDACTICA TRADUCERII

Tema de cercetare Problematica traducerii generale si specializate, intre teorie, practica
si didactica
Descrierea temei Tema seinscrie in categoria cercetarilor aplicate si urmdreste identificarea

aspectelor teoretice, practice si didactice menite sa contribuie la
imbunatatirea calitatii actului de predare si invatare a traducerii generale
si specializate in cadrul specializarilor universitare, precum si observarea
si analiza practicilor profesionale in domeniu.

Cuvinte cheie Traducere generald, traducere specializatd, aspecte teoretice, practice,
didactice, teoria, practica si didactica traducerii.

Activitati desfasuratein  Validarea unor modele teoretice destinate analizei si solutionarii

cadrul temei de cercetare  problemelor de traducere specifice traducerii generale si specializate.
Descrierea activitatilor specifice procesului de predare si invdtare a
traducerii generale si specializate in cadrul specializarilor universitare de
profil. Analiza praticilor din domeniul traducerii, in context academic si
profesional.

Echipa de cercetare Prof. univ. dr. habil. Mirela-Cristina Pop (coord.), Lect. univ. dr. Maria-
Dana Grosseck, Lect. univ. dr. Ana-Maria Dascalu Romitan, Lect. univ. dr.
Andreea Ungureanu-Ruthner, Asist. univ. dr. Luciana Penteliuc Cotsman,
Asist. univ. dr. Mihaela Popescu.

Date de contact Prof. univ. dr. habil. Mirela-Cristina Pop

Universitatea Politehnica Timisoara
Departamentul de Comunicare si Limbi strdine
Str. Petre Ramneantu 2
Timisoara, Romania
Tel: +40-256-404014
E-mail: mirela.pop@upt.ro

CARTI

Pop, Mirela-Cristina si Mounia Touiaq, coord. 2022. La dimension métaphorique des langages de
spécialité. Etudes sur les métaphores de I'automobile. Timisoara: Editura Politehnica. Timisoara: Editura
Universitatii de Vest.
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L'ouvrage comprend dix chapitres consacrés a I'analyse et a la traduction des métaphores du domaine automobile, basés sur un
corpus de métaphores identifiées dans des magazines en ligne, en langue franqaise, roumaine et arabe, trés connus dans
lindustrie automobile. Les contributions surprennent la dimension communicative de la métaphore dans les langages de
spécialité, en plus de la perspective conceptuelle et linguistique, et mettent en évidence les diverses fonctions que la métaphore
peut remplir dans un discours authentique comme celui du domaine automobile. Les différentes perspectives d’étude,
théoriques et applicatives a la fois, permettent de conclure sur le caractére productif, voire systématique, des métaphores de
I'automobile dans les trois langues considérées — le frangais, le roumain et I'arabe —, ainsi que sur les particularités du dispositif
métaphorique du domaine automobile.

Pop, Mirela-Cristina si Touiagq, Mounia coord. 2022. Dictionnaire contextuel de métaphores de

I'automobile. Timisoara: Editura Politehnica. Timisoara: Editura Universitatii de Vest.

Le Dictionnaire contextuel cherche a consigner des expressions linguistiques métaphoriques issues de conceptualisations
métaphoriques représentatives du domaine automobile en langue frangaise. Il accueille également des innovations
phraséologiques, des créations métaphoriques singuliéres, afin de donner un apercu de la migration permanente et de la
combinatoire des mots et des termes dans un continuum sans frontiéres, des glissements de sens et des nuances sémantiques
a l'état naissant, de toute cette « mouvance » constituant le dynamisme propre de la communication spécialisée d'un domaine
professionnel intensément médiatisé, ol la technique croise I'imaginaire. Le Dictionnaire contextuel comprend 597 entrées et
estaccompagné d'un Index des métaphores censé faciliter la lecture et la consultation du dictionnaire, ainsi que le repérage des
termes métaphoriques du domaine automobile.

CAPITOLE IN CARTI

Kilyeni, Annamaria. 2022. ,Regards sur la métaphore. La perspective cognitiviste.” in La dimension
métaphorique des langages de spécialité. Etudes sur les métaphores de I'automobile, coordonat de Mirela-
(ristina Pop si Mounia Touiaq, 12-71. Timisoara: Editura Politehnica. Timisoara: Editura Universitatii de
Vest.

I ne fait aucun doute que la métaphore a suscité une grande attention de la part des chercheurs depuis I'Antiquité. Parmi les
diverses approches de la métaphore, I'approche cognitive semble avoir généré les réflexions les plus riches et les plus largement
acceptées sur la métaphore, Loin d'étre exhaustif, ce chapitre propose un apercu des recherches antérieures sur la métaphore
dans la perspective de lalinguistique cognitive. Le chapitre est structuré en deux parties principales. La premiére partie, intitulée
La métaphore et la révolution de la pensée et du langage, est consacrée aux principaux apercus théoriques de la métaphore, en
mettant 'accent, d’une part, sur la théorie de la métaphore conceptuelle et sur la théorie du mélange conceptuel, et d’autre
part, sur la personnification — I'une des métaphores les plus persuasives « de notre vie quotidienne » —. La deuxiéme partie, La
métaphore dans le discours, s'appuie sur des études de linguistique cognitive sur la métaphore, basées sur des corpus et
spécifiques a un genre, afin de mettre en évidence I'utilisation de la métaphore dans le discours (particulierement dans le
discours publicitaire) et les diverses fonctions qu’elle peut y remplir.

Kilyeni, Annamaria, Maria-Dana Grosseck si Mirela-Cristina Pop. 2022. ,Représentations _
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